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ABOUT EVENT

Gopro X The North Face Collab Popup Store

R
i
Wawy

Slogan

The spirit of exploration, capture & shared

Key messaging

"Get ready for an exhilarating collaborative event between The North Face and Gopro! Join
us as we bring you an immersive experience where you can not only explore top-quality
collab products but also master the techniques of capturing dynamic footage like a pro.
Don't miss out on this extraordinary opportunity to capture your wildest moments with the

world. Never stop exploring and get ready to start your new awe-inspiring stories that will
last a lifetime."
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ABOUT EVENT

The North Face X Gopro Collab Popup Store

Pop-up store event where you can experience exhibitions

e Participants can try limited edition outdoor clothes and props
created by North Face and GoPro in collaboration.

e Participants can experience GoPro camera shooting while filming
with GoPro at pop-up store booths made like camping sites and
natural scenery.

e Participants can experience editing their own videos by
attending a 30mins-Tutorial to learn about GoPro's newly
renewed video editing app.

e Master the Art of Camping - Participants can Join Our 30-Minute
Tutorial on How to Utilize The North Face x GoPro's Innovative
New Props.

Venue
The North Face McArthur
Glen Designer Outlet

Event Period
2 weeks
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Increase brand
visibility and
awareness

Qur primary objective is to enhance
brand visibility and raise awareness
among our target audience. Through
engaging activities and interactive
demonstrations, we aim to establish a
strong presence in outdoor activities
and video creator communities,
capturing the attention of potential
customers and generating interest in
both brands.

Educate and
empower customers

Through the one-day class and,
participants will gain in-depth
knowledge on how to use Gopro
and Gopro Studio effectively and
explore various editing techniques.
By doing so, we aim to foster a
sense of confidence and
proficiency among the customers,
ensuring their satisfaction and
loyalty to both brands.

Drive product sales

By offering participants the
opportunity to explore and purchase
items at the event, we aim to create a

direct sales channel, converting event
attendees into satisfied customers.
The event will serve as a platform to
showcase the latest product
offerings, highlight their unique
features and benefits, and ultimately
boost sales for both brands.



STRATEGIES
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Signup for the event on the
website and book a one-day
class. Once the booking is
confirmed a discount
coupon will be issued.

The participants will be
given free wrist band at the
venue.

STRATEGY N°1 STRATEGY N°2
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The participants will receive
an additional discount
coupon by tagging
H#GoNorthBepro on
Instagram with a photo

taken at the venue.

STRATEGY N°3




MEASURE RESULT

How many items were
sold at the venue and

How many people the online store?
signup for the event

and the one-day class? ,
How many free items

were given to the How many posts were
participants at the S A |_ E S tagged on SM?
venue?

SIGN UP

/\ FREE ITEMS j SOCIAL MEDIA




PLATFORM

Website Social Media

Hand Coding ntragram > Ages 22-30

Facebook > Ages 31-45




TARGET AUDIENCE

All gender Content Creator
Anyone enjoys outdoor Youtuber
activities and sports. Vloger
Influencer

22 ~ 45
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SHOP NOW

Let myth become reality as you step inte a world of rainbows and
sunshine with the Air Presto "Hello Kitty." From the cute all-over upper
gruphic to the custom-molded heel and red bow on the tongue, your

favorite supercute character [0INs your journey. Classic Air Presto fit and
comfort cuddle up to your feet for oll-day adventures with a pop culture

icon,

3 & 3 & 5 &

https:/iraffles.supplystore.com.a
u/dispatches/nike-air-presto-x-

hello-kitty-melbourne-pop-up-
installation.aspx



https://www.sanrio.com/pages/nike-x-hello-kitty
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx

OMPETITOR
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Maison Kitsune x Helinox

https://maisonkitsune.com/us/cat
alogsearch/result/?g=helinox

MAISON KITSUNE X HELINGX

Maiiam Eitiuns joini dorcai far g iecerd tome, with tha Ssuth
Kaeean lury swidom gear spechalist Helinos to present @
callapadble, ultra-lightwaight rangs of partable huindtisie 1o gt
gearsd up for the great cutdoors, Agarst the bockdeop of natae,
poilbie oree agan
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https://www.sanrio.com/pages/nike-x-hello-kitty
https://maisonkitsune.com/us/catalogsearch/result/?q=helinox
https://maisonkitsune.com/us/catalogsearch/result/?q=helinox
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PERSONAS




I Interests
- Document her travels in a way that
Traveling, photography, promotes sustainable tourism and
videography, eco -friendly local cultures.
living, and sustainable travel SRR - Rl
’9: _ _ individuals and influence them to
She’s particularly interested in travel responsibly.
fashion and loves + Collaborate with brands like GoPro
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and The North Face that align with
her values and enhance her travel
experience.

incorporating outdoor gear
like North Face into her travel
style.

Lily Ng Bio Motivations

(For Researching Skincare)

The fast - pnced buye r Lily, famously known as “Wanderlust Lily" in
the blagging and social media community, Read Reviews/Testimonies
s an ardent solo traveler, photographer, and
a ? eco-conscious ad 'u'lEICGtE. Her digital See What's Popular
platfarm is a chronicle of her journey across
Age/ldentifying Gender Location the globe, highlighting her keen eye faor
24/Female Yoletown, BC captivating landscapes, local cultures, and Get the Best Price

sustainable practices. Through her GoPro,

- she captures the world in its raw beauty and

R : Check Ingredients
H shares it with her followers, encouraging =
_ them to be mindful tourists. Lily's motto is
Cecoupotion A ! 3 ; s
Sl Roam the world, leave only footprints. Check Brand Reputation/Recognition
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Interests Goals

PERSONA
02

Hiking, camping, rock * Incorporate more physical activity
climbing, healthy cooking, into his family’s routine to improve

and outdoor photography and their overall health.
videography. He appreciates - Foster a love for the outdoors and a

T T sense of adventure in his children.
practical and durable outdoor + Explore partnerships with brands like

gear and clothing. GoPro and The North Face that
support his family’s outdoor
activities and healthy lifestyle.
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Brain Vt:lugn Bio Motivations

Brian, better known as “Weekend Warrior™ (For Researching Skincare)

The dedicated researcher | ! :
amang his friends, is a dedicated husband,

With EpECiﬁE I'IE'E!dE loving father, and full -time office worker FEﬂd HEUEBW??T&EﬂH’IDﬂiEE .
who yearns for the great outdoors every I
@ ? chance he gets. He uses his weekends to See What's Popular

escape the hustle and bustle of his 9-to-5

AGHpenul g Cancle, | [Rantsn job, taking his family on hiking, camping,

38/Male i, o and rock - elimbing adventures. Known for GH S EE Frlce .
capturing these cherished moments with his
™ GoPro, Brian shares his family s journey to a Check Ingredients
"h:f,.l' healthier lifestyle through their outdoor — S 3
Oacupotion activities on social media. His mantra is , B
Husband /Officer “Your health is your wealth." ?he:k Brond Rﬁututmﬂfﬂecuqmtmn
Workers e
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Pop-up Stores
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Collaboration
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Colors
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STYLE GUIDE
COLORS
#02ADEF #005DAC HEDSF19 #FACBO7 #000000
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TYPOGRAPHY

STYLE GUIDE

HEADER

SUB HEADER

BODY TEXT

HELVETICA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ANTON

ABGDEFGHIJKLMNOPQRSTUVWNYZ
1234567890

BARLOW CONDENSED
ABCDEFGHIJKLMNOPORSTUVWXYZ

1254567890
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THE NORTH FACE
GoPro

2023.08.05 - 2023.08.18
11:00 ~ 21:00
The North Face FcArihur Gen Dessones Qutet

All invited

Try Out GoPro Camera
GoPro's Editing Class
Master of Camping Class
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Sign-Up & Get the Discount! = .
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Discover More at S
. www_thenorthiacexgopro.com 2



FAGEBOOK

10:54 + all T 1

FACH INSTRAGRAM

< TheMortfacexGopro =
< . TheHmtfacexGup:n »aa 3 ThenorthfacexGopro [ ) ThenorthfacexGopro
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Expedignce e Giesl Dutdaors wirth The Mamh Face 5 GEPro's New
Limited Editepn Callaction!

Capture Bregthtaking Moments - Try Oul the GoFro Camera st Our
Exhitarating Shooting Experipnce

Boast Your Creativity - Attend a J0-Minute Tulgral on GoPros Lateat
Video Editing App!

Master the Al of Camping - Jein Ouwr 30-Minuvle Tutarial on How 1o
Ailize The Morth Face x GoPro's Innowalive New Props!

Fign Up & Get the Discount!

Sign up for our thrilling GoPro class or unforgettable camping
BEpErignce and recelve an exclusive co Wpon discount!

Share a post and pic from our fantastic photabaoth event to

Epecial Gift
G#1 8 FREE Rubber Band!
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WEBSITE



SITEMAP

thenorthfacexgopro.com

Website The Morth Face GoPro
Home Praject Onlina Store
Collaboration
Popup Store Event
Footer
Instagram
Facebook

Tha Morth Face

GoPro

Harma

Praject

Online Store

Contact us

Terms & Conditions

Sign up for Event

Sign Up for Event

Legend

Home [ Footer

Local Navigation

Secondary Page

Header Manu




MID-FIDELITY WIREFRAME

FROJECT CHLINE STORE

CAPTURE YOLIR MOMEMT THE MORTH FACE
OF EXPLORING b

GOPFRG

POP-UF STORE

Sign Up for
Pop-up store e
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Your name

Hocial Mo (nstagram, Focesouk)

Tt ol Feme adverisemeni (Poster]

Fitarsd snd Family
Searchgngin (0. googie)
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iififien  Qoere | SN UPFOR EVERT

August § 2023 ~

Tp.m. =3 p.m. e

EVE nt How many

3 R

01 GoPro Action Cam basic

Your email 02 GoPro Studio software basic

How did ruu hear about us? 03 Camping tips and survival tips in forest

Sign up


https://www.figma.com/file/oasniOakGX5AlkzMX1eMuC/Indesign-Wireframe?type=design&node-id=71%3A207&mode=design&t=FsrsVWJ3y4lS4g26-1

WEBSITE LINK

https://layout.chinamiharashima.com/layout/home.html
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