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ABOUT EVENT
Gopro X The North Face Collab Popup Store

Key messaging

"Get ready for an exhilarating collaborative event between The North Face and Gopro! Join
us as we bring you an immersive experience where you can not only explore top-quality
collab products but also master the techniques of capturing dynamic footage like a pro.
Don't miss out on this extraordinary opportunity to capture your wildest moments with the
world. Never stop exploring and get ready to start your new awe-inspiring stories that will
last a lifetime."

Slogan 

The spirit of exploration,  capture & shared



The North Face X Gopro Collab Popup Store

ABOUT EVENT
Pop-up store event  where you can experience exhibit ions

Participants can try l imited edit ion outdoor clothes and props
created by North Face and GoPro in col laboration.

Part icipants can experience GoPro camera shooting whi le f i lming
with GoPro at pop-up store booths made l ike camping sites and
natural  scenery.

Part icipants can experience edit ing their  own videos by
attending a 30mins-Tutorial  to learn about GoPro's newly
renewed video edit ing app.

Master the Art of Camping - Part icipants can Join Our 30-Minute
Tutorial  on How to Uti l ize The North Face x GoPro's Innovative
New Props.

Venue
The North Face McArthur
Glen Designer Outlet

Event Period
2 weeks



OBJECTIVES

By offering participants the
opportunity to explore and purchase

items at the event ,  we aim to create a
direct sales channel ,  converting event

attendees into satisf ied customers.
The event wi l l  serve as a platform to

showcase the latest product
offerings,  highl ight their  unique

features and benefits ,  and ult imately
boost sales for both brands.

Through the one-day class and,
participants wi l l  gain in-depth

knowledge on how to use Gopro
and Gopro Studio effectively and

explore various edit ing techniques.
By doing so,  we aim to foster a

sense of confidence and
proficiency among the customers,

ensuring their  satisfaction and
loyalty to both brands.

 Our primary objective is to enhance
brand visibi l i ty and raise awareness
among our target audience.  Through
engaging activit ies and interactive

demonstrations,  we aim to establ ish a
strong presence in outdoor activit ies

and video creator communit ies ,
capturing the attention of potential

customers and generating interest in
both brands.

Drive product salesEducate and
empower customers

 Increase brand
visibility and

awareness



STRATEGIES

Signup  for the event on the
website and book  a one-day

class.  Once the booking is
confirmed a discount
coupon  wi l l  be issued.

The participants wi l l  be
given free wrist band  at the

venue.

The participants wi l l  receive
an additional  discount

coupon by tagging
#GoNorthBepro  on

Instagram with a photo
taken at the venue .  

STRATEGY N°1 STRATEGY N°2 STRATEGY N°3



MEASURE RESULT

SIGN UP

How many people
signup for the event

and the one-day class?

FREE  ITEMS

How many free items
were given to the
participants at the

venue?
SALES

How many items were
sold at the venue and

the online store?

SOCIAL  MEDIA

How many posts were
tagged on SM?



PLATFORM

Hand Coding

Website

Intragram

Social  Media

Facebook

> Ages 22-30

> Ages 31-45



Primary

TARGET AUDIENCE
All  gender

Anyone enjoys outdoor
activit ies and sports.

Secondary

Content Creator
Youtuber

Vloger
Inf luencer

Age 

22 ~ 45



COMPETITOR
Nike x Hel loKitty

https://raffles.supplystore.com.a
u/dispatches/nike-air-presto-x-
hello-kitty-melbourne-pop-up-
installation.aspx

https://www.sanrio.com/pages/nike-x-hello-kitty
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx
https://raffles.supplystore.com.au/dispatches/nike-air-presto-x-hello-kitty-melbourne-pop-up-installation.aspx


COMPETITOR
Maison Kitsune x Hel inox

https://maisonkitsune.com/us/cat
alogsearch/result/?q=helinox

https://www.sanrio.com/pages/nike-x-hello-kitty
https://maisonkitsune.com/us/catalogsearch/result/?q=helinox
https://maisonkitsune.com/us/catalogsearch/result/?q=helinox


MIND MAP



PERSONAS



PERSONA
01



PERSONA
02



MOODBOARD

Pop-up Stores



Collaboration



Colors



STYLE GUIDE
C O L O R S

#005DAC #ED3F19#02ADEF #FACB07 #000000



STYLE GUIDE
T Y P O G R A P H Y

HELVETICA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

BARLOW CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

HEADER

SUB  HEADER

BODY  TEXT

ANTON
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890



FINAL
DELIVERABLES 



LOGO



POSTER



FACEBOOK INSTRAGRAM



WEBSITE



SITEMAP
thenorthfacexgopro .com



MID-FIDELITY WIREFRAME

View Mid-fidelity wireframe

https://www.figma.com/file/oasniOakGX5AlkzMX1eMuC/Indesign-Wireframe?type=design&node-id=71%3A207&mode=design&t=FsrsVWJ3y4lS4g26-1


https://layout.chinamiharashima.com/layout/home.html

WEBSITE LINK

https://layout.chinamiharashima.com/layout/home.html

